
SYLLABUS 
 

Name of the course (as specified in the approved curriculum) 
Design management 

Number of 
ECTS 
Credits 

5 
Name of the course in Polish 
Zarządzanie wzornictwem 

Unit providing the course (Department/Institute) 
Department of Furniture Design 

Course co-ordinator 
Dr. Beata Fabisiak 

Field of study 
Furniture design 

Level Profile Semester 

Scope  Thesis specialisation  

TYPE OF CLASSES AND COURSE LOAD 

(lectures and self-learning of the student) 

Mode of studies: full-time Mode of studies: part-time 

- lectures 15 - lectures   

- practical classes 30 - practical classes  

- contact hours 10 -  

- self- learning 45   

Total number of hours: 100 Total number of hours:  

OBJECTIVE OF THE COURSE 

The course will cover the knowledge on industrial design, organization of the new product development process and the impact of 
design on the activities, financial results and competitiveness of businesses. Characteristics of the individual stages of creating and 
developing new products will be presented paying particular attention to the aspects of cooperation between engineers, constructors, 
managers and designers. Acquisition of skills in the field of design management, cooperation with a designer as well as preparing 
and delivering oral presentations. 

TEACHING METHODS 

Lecture with the elements of discussion - providing program content with the use of multimedia presentations. 
Classes - student work in a group: using the Social Business Model canvas, developing a project and carrying out a corporate / 
brand visual identity project 

Course learning outcomes 
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O1 has basic knowledge of running a business in the furniture industry, uses the knowledge of 
organization and management as well as shaping organizational structures of enterprises; knows the 
methods of design management 
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O2 has skills for good communication with different subjects in verbal, written and graphical forms 
O3 assesses the advantages and disadvantages of the actions taken, including their originality in 
solving professional problems associated with the design process - to gain experience and improve 
engineering competences 
O4 has an in-depth ability to prepare oral presentations on specific issues in the field of furniture design 
with the use of basic theoretical approaches, as well as various sources 
O5 can collaborate with others in team work and is capable of taking a leading role in such teams 
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O6 is able to cooperate and work in a team and critically evaluate its work, both as a leader and a 
member of a team 
O7 is able to establish properly priorities connected with solving tasks being defined by a student or 
others 
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Methods of evaluation of learning outcomes  
 

1. Test  
2. Presentation 
3. Project 

Symbols of 
course learning 

outcomes 
O1 

O2, O4 
O2, O3, O5, 

O6, O7 



TEACHING CONTENTS 

Lecture content: 
The concept of design management, the history of development and the meaning of design management. Getting acquainted with 
the characteristics of the main participants in the design management process (human resources, exchange of information and 
specialist knowledge). Acquiring knowledge of the new product development process. Understanding the conditions for creating new 
products and the importance of the needs in the design process (business goals, selection of the target market). Understanding the 
designer's work tools during the process of developing new products. Acquiring knowledge of design requirements in the process of 
developing new products.. Acquisition of knowledge about corporate identity, and brand creation. Getting to know the social 
responsibility of the designer and the influence of design on the improvement of the quality of life. 
 
Classes content: 
Working in a group: acquiring the ability to work in a group and to apply the Social Business Model canvas in the process of developing 
new products and businesses. Development of a brand corporate identity project. Acquiring the ability to recognize the needs of 
brand management and brand creation. Acquiring the ability to communicate the results of design works. 

The course completion methods and criteria  
 

Evaluation of laboratory classes/evaluation of lecture 

Percentage of a 
final grade 
50%/50% 
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