SYLLABUS

	Name of the course (as specified in the approved curriculum)
Basics of foreign trade
	Number of ECTS
credits


3

	Name of the course in Polish
Podstawy handlu zagranicznego
	

	Unit providing the course (Department/Institute)
Department of Law and Enterprise Management in Agribusiness

	Course co-ordinator
Prof. Maitah Mansoor
Dr Paulina Wiza-Augustyniak

	Field of study
Agri-Food Economics and Trade
	Level
Master level
	Profile
Genaral academic
	Semester
II

	Scope 
	Thesis specialisation
	

	TYPE OF CLASSES AND COURSE LOAD
(lectures and self-learning of the student)

	Mode of studies: full-time
	Mode of studies: part-time

	- lectures
	15
	- lectures 
	

	- practical classes
	15
	- practical classes
	

	- control hours
	15
	- control hours
	

	- Self- learning
	30
	- Self- learning
	

	[bookmark: _Hlk56673045]Total number of hours:
	75
	Total number of hours:
	

	OBJECTIVE OF THE COURSE
The aim of the course is to familiarize students with the principles and procedures for foreign trade in a company, as well as operations of a company in foreign markets

	TEACHING METHODS
Lecture supported by multimedia presentation, case studies, teamwork aimed at the development of the project, discussion, evaluation methods

	Course learning outcomes
	The reference to field of study outcomes

	Knowledge
	O1 student knows the basic concepts of foreign trade and is able to describe the forms of transactions in foreign trade
O2 student knows the specific of a foreign trade company and its operations
.

	ET2A_W02
ET2A_W05
ET2A_W05


	Skills
	O3 student is able to formulate international contract for sale of goods on one’s own
O4 student is able to analyse trade patterns in the selected countries or trade blocks in the world


 

	ET2A_U01

ET2A_U01 – ET2A_U04
ET2A_U06 – ET2A_U07


	Social
skills
	O5 student is able to formulate questions, express one’s own opinions and work in a group
O6 student is able to assess the suitability of individual solutions for the company operating in foreign markets to the real situation
	ET2A_K05

ET2A_K02
ET2A_K03


	Methods of evaluation of learning outcomes 
Presentation or project or test
Final test 
	Symbols of course learning outcomes
E1-E10
E1-E7

	TEACHING CONTENTS
1. The concept and types of foreign trade.
2. Importance of foreign trade. 
3. Difficulties faced in foreign trade.
4. Facilitators of foreign trade.
5. Procedures for foreign trade.
6. Documents used in foreign trade.
7. International contract for sale of goods.
8. International marketing – types, factors and tools.
9. Trade finance.
10. Risks in international trade.
11. Foreign trade patterns – an analysis.


	The course completion methods and criteria 

Presentation or project or test
Final test 
	Percentag
[bookmark: _GoBack]
100%
100%
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