SYLLABUS

	Name of the course (as specified in the approved curriculum)
Economics of horticulture
	Number of ECTS credits

2

	Name of the course in Polish
Ekonomika ogrodnictwa
	

	Unit providing the course
Department of Law and Enterprise Management in Agribusiness

	Course co-ordinator
Dr Karolina Jąder

	Field of study
Horticulture: Seed Science and Technology
	Level
II
	Profile
[bookmark: _GoBack]general academic
	Semester
4

	Scope / Thesis specialisation 

	TYPE OF CLASSES AND COURSE LOAD
(Classes with teacher and student's own work)

	Mode of studies: full-time
	Mode of studies: part-time 

	- lectures
	15
	- lectures 
	

	- practical classes
	15
	- practical classes
	

	- consultations
	4
	-
	

	- student's own work (preparation for final written assignment and practical classes)
	16
	- student's own work
	

	[bookmark: _Hlk56673045]Total number of hours:
	50
	Total number of hours:
	

	OBJECTIVE OF THE COURSE
Familiarize students with the economic issues of horticulture on a macro and micro scale, and development of skills in identifying and interpreting phenomena occurring in the horticultural economy.

	TEACHING METHODS
Lecture with multimedia presentation, analysis of the phenomena, teamwork aimed at the development of the project, discussion

	Course learning outcomes
	The reference to the study field learning outcomes

	Knowledge
	O1 - student knows and understands the elementary terminology and categories used in the economics of horticulture, as well as the specific economic features of this industry
O2 - student has basic knowledge of the importance of horticulture in the country's economy and understands the impact of macroeconomic factors on the development of horticultural production

	H2A_W08

H2A_W11

	Skills
	O3 - student can identify and interpret basic economic phenomena and processes occurring in horticulture
O4 -  student can measure and analyze the resources of production factors in a horticultural enterprise



 

	H2A_U05

H2A_U09
H2A_U11

	Social
competences
	O5 – student is ready to function in a market economy environment in the horticultural industry
O6 – student is ready to formulate statements and assessments and cooperate in a team to solve a specific problem in the scope of functioning of the horticultural market
	H2A_K04

H2A_K05

	Methods for verifying learning outcomes


Lectures - Exam (test)
Practical classes - preparation of an analysis of the selected horticultural markets and production factor resources in a regional perspective, presentation of the analysis results
	Symbols of course learning outcomes
O1, O2, O3, O4
O3, O5, O6

	TEACHING CONTENTS

[bookmark: _Hlk193917454]Lectures: Specific features of horticultural production and the horticultural market. The importance of agriculture in the national economy and the place of horticulture in agriculture. Characteristics of vegetable and fruit production - production in the world, in Europe and Poland. The size and structure of consumption of horticultural products and the factors that determine them. Foreign trade in fruit and vegetables. Distribution channels for horticultural products
Practical classes: Factors of production: land, labour, capital – recognition methods in economic analyses. Inputs and costs in horticultural production. Measures of material and economic effects of production. Analysis of production factor resources in a regional perspective. Analysis of markets for selected horticultural products.

	Forms and criteria of completing the course

Final written assignment

Practical classes – practical skills (passing practical’s is a prerequisite for taking the final written assignment)

	Percentage of a final grade
100%



	LITERATURE LIST

Jąder K., Kierczyńska S., Stefko O.(2015): Outline of the economics of horticulture. Poznan: Publication of PULS in Poznań.
Kondal K. (2020): Horticulture production and marketing. Mittal publication.
Wawrzyniak J., (2005): Cost accounting and management in horticultural enterprises. ProDRUK Poznań.
Stefko O. (2010): Business plan in horticultural and agribusiness enterprises. Publication of PULS in Poznań.
Fruit and vegetable market. Market analyses, IERiGŻ, Warsaw. Cyclic publication .





