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	Name of the course (as specified in the approved curriculum)
E-business
	Number of ECTS
credits

3

	Name of the course in Polish
E-biznes
	

	Unit providing the course (Department/Institute)
Department of Economics and Economic Policy in Agribusiness

	Course co-ordinator
Michał Gazdecki

	Field of study
Economics and Finance Management in Agri-food Sector
	Level
bachelor degree
	Profile
general academic
	Semester
3

	Scope 
	Thesis specialisation
	

	TYPE OF CLASSES AND COURSE LOAD
(lectures and self-learning of the student)

	Mode of studies: full-time
	Mode of studies: part-time

	- lectures
	15
	- lectures 
	

	- practical classes
	15
	- practical classes
	

	- contact hours
	10
	-
	

	- Self- learning
	35
	-
	

	- 
	
	-
	

	- 
	
	
	

	[bookmark: _Hlk56673045]Total number of hours:
	75
	Total number of hours:
	

	OBJECTIVE OF THE COURSE
The goal of the course is to acquaint students with the opportunities presented by modern ICT technologies in various business activities. This includes, but is not limited to, product and business development (including remote working systems), implementation of a company's communication strategy (both internal communication systems and external communication), guidance and support systems for sales, as well as market research and analysis.

	TEACHING METHODS
Lectures with presentation supported with case studies, discussion, brain storming. 
Practical Classes - work in groups, discussion, developing of marketing plan for selected market cases.

	Course learning outcomes
	The reference to field of study outcomes

	Knowledge
	O1 – The student possesses knowledge of employing e-business solutions in company.
O2 – The student possesses knowledge of diverse e-business models, particularly in the domains of product and business creation, execution of corporate communication strategies (including internal communication systems and external communication), sales guidance and support systems, as well as market research and analysis.
	EM1A_W02
EM1A_W08
EM1A_W10

	Skills
	O3 – The student is capable of developing business models utilizing e-business solutions. 
O4 – The student is able to prepare a plan for the implementation of e-business solutions in the company, outlining objectives, actions, timetable, and cost estimates.
	EM1A_U01
EM1A_U05
EM1A_U07

	Social
skills
	E5 – The student recognizes the importance of ongoing learning and the development of competencies. 
E6 – The student comprehends the advantages and risks associated with employing e-business solutions in business operations.
	EM1A_K01
EM1A_K03
EM1A_K05

	[bookmark: _Hlk168445604]Methods of evaluation of learning outcomes 
Written exam, test
Project.
	Symbols of course learning outcomes

	TEACHING CONTENTS
Lectures
1. The concept of e-business and the reasons for its development. Information society, electronic economy.
2. Elements of strategy creation for e-business: Concept and elements of strategy, identification of market niches, analysis and selection of target markets.
3. E-business models in business practice. Concept of a business model and areas of application of e-business solutions: product and business creation (including remote work systems), enterprise communication (internal communication systems and external communication), sales guidance and support systems, market and marketing research and analysis.
4. Product and business creation (including remote working systems): Product concept, creating value for customers through e-business solutions, virtual and network organizations, remote working.
5. Enterprise communication based on e-business solutions: Internal and external communication systems, communication objectives, communication tools in the area of e-business, examples of solutions. Communication effectiveness indicators.
6. Sales guidance and support systems: E-commerce, mobile solutions, payment systems.
7. Market and marketing research and analysis: Big data, market data collection systems (CAWI, CATI, EDI), visual analysis, observations, remote sensing.
8. Website - Objectives, functions, principles of creation, costs of website creation and maintenance, website positioning.
9. Social media - The private and commercial sphere of social media, influencing the market through social media: Creating a corporate image, building a personal brand, using KMI (Key Market Influencers).
10. Auction and sales platforms as part of e-business.
11. Consumer behavior on the Internet: Information seeking, the ROPO effect (Research Online, Purchase Offline), customer loyalty, recommendations, comparison websites
12. E-business in practice: Meetings and presentations by practitioners (topics to be arranged).

Practical classes
Exercise 1: Principles of classroom organization and introduction to e-business.
Exercise 2: Analysis of business solutions presented by a practitioner (Analysis based on the provided template).
Exercise 3: Short presentations by students prepared according to the list of issues.
Exercise 4: Analysis of business solutions presented by the practitioner (Analysis based on the provided template).
Exercises 5 and 6: Teamwork - developing a business concept with the use of e-business tools.
Exercise 7: Presentation of business concepts using e-business tools prepared by working teams.

	The course completion methods and criteria 
- written exam 
- project
	Percentage of a final grade
100%
100%
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