SYLLABUS
	Name of the course (as specified in the approved curriculum)

International Business Etiquette
	Number of ECTS
Credits
4

	Name of the course in Polish
Międzynarodowa etykieta biznesu
	

	Unit providing the course (Department/Institute)
Department of Law and Enterprise Management in Agribusiness

	Course co-ordinator
Prof. PULS Izabela Lipińska, PhD

	Field of study

Agri-Food Economics and Trade
	Level
Master level
	Profile
	Semester
I

	Scope 
	Thesis specialisation
	

	TYPE OF CLASSES AND COURSE LOAD
(lectures and self-learning of the student)

	Mode of studies: full-time
	Mode of studies: part-time

	- lectures
	15
	- lectures 
	

	- practical classes
	15
	- practical classes
	

	- contact hours
	10
	-
	

	-
	
	-
	

	- 
	
	-
	

	- Self- learning
	60
	
	

	Total number of hours:
	
	Total number of hours:
	

	OBJECTIVE OF THE COURSE
The aim of the course is to familiarize students with selected forms of etiquette in business. The student learns the basic issues of savoir vivre in everyday life in Poland and selected countries of the world. The scope of the course is to bring to the listeners elements of proper interpersonal relations in various cultural, religious and political conditions. In addition, it allows you to acquire knowledge in the field of etiquette necessary to conduct and perform broadly understood business activities.

	TEACHING METHODS
An information lecture combined with an activating method in the form of didactic discussion related to the lecture

	Course learning outcomes
	The reference to field of study outcomes

	Knowledge
	O1 Student deeply understands the importance of cultural and social differences in the international economy, including soft tools and instruments used in the international economic environment associated with agribusiness
O2 Student knows the rules, etiquette and activities related to running a business, including activities in the international world.

	ET2A_W02

ET2A_W08



	Skills
	O3 Student is able to analyze the processes and phenomena occurring within the business etiquette and to use this knowledge in conducting business in the agribusiness sector, including international relations

O4 Student is able to use the specialized terminology of business etiquette at a higher level, with particular emphasis on international economic relations

O5 Student is able to plan his personal and other's development

O6 Student is able to work in a team

	ET2A_U04

ET2A_U07

ET2A_U08

ET2A_U09

	Social
skills
	O7 Student understands the principles of the international business environment and the promotion and implementation of etiquette in interpersonal relations

O8 Student sees the need for continuous training and raising professional and personal competences

O9 Student can make a critical assessment of the received content, formulate his own statements and assessments
	ET2A_K02

ET2A_K04

ET2A_K05

	Methods of evaluation of learning outcomes 
The student acquires theoretical knowledge in the course of lectures, practical skills during exercises/conservatories. In addition, he/she acquires practical skills in the course of preparing a multimedia presentation.
	Symbols of course learning outcomes

	TEACHING CONTENTS
Lectures: 

Etiquette in the international relations. 
Ceremonies - the concept, history, course of selected celebrations. 
Basic principles used in business contacts - correspondence, letter layout, and business cards. 
Titulary in correspondence and conversation.
Visits - types, dates, goals, scope, layout, course, acquisition, cultural conditions, rules of the protocol on the go. 
Forms of diplomatic protocol necessary in negotiations and signing bilateral and multilateral agreements.
Practical’s sessions:

Cultural differences in business contacts. 
The influence of religion on interpersonal relations.

Savoir vivre in business: Cultural diversity. 
Customs in the world and their reference to the Polish cultural circle. Offensive situations and violations of the moral order. 
Savoir vivre in the office: Business meetings - precedence, alternation. Punctuality. Correct dress (general rules, indications of elegance and style). Unusual circumstances - how to "find". Organization of working time. 
Organization and course of reception (selection of guests, the way the table is organized, the menu, the selection of alcohol, toasts). Dietary restrictions in Poland and in the world.

	The course completion methods and criteria 
Lectures:
Test online
Practical’s sessions:

Test online


	Percentage of a final grade
100%:

100%

100%:

100%
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