SYLLABUS

	Name of the course (as specified in the approved curriculum)
Managerial economics
	Number of ECTS
Credits
4

	Name of the course in Polish
Ekonomia menedżerska
	

	Unit providing the course (Department/Institute)
Department of Economics

	Course co-ordinator
Dr Joanna Smoluk-Sikorska

	Field of study
Agri-Food Economics and Trade
	Level
Master level
	Profile
Genaral academic
	Semester
I

	Scope 
-
	Thesis specialisatio
-
	

	TYPE OF CLASSES AND COURSE LOAD
(lectures and self-learning of the student)

	Mode of studies: full-time
	Mode of studies: part-time

	- lectures
	15
	- lectures 
	

	- practical classes
	15
	- practical classes
	

	- contact hours
	15
	-
	

	-
	
	-
	

	- 
	
	-
	

	- Self- learning
	45
	
	

	[bookmark: _Hlk56673045]Total number of hours:
	75
	Total number of hours:
	

	OBJECTIVE OF THE COURSE
The aim of the course is to familiarise students with methods and tools of microeconomic analysis supporting choice of optimal decision. The purpose is also gaining of ability of use of such tools as optimisation methods in decision-making as well as solving managerial problems.

	TEACHING METHODS
Lecture with multimedia presentation, practical classes, case studies, teamwork

	Course learning outcomes
	The reference to field of study outcomes

	Knowledge
	O1 – student knows microeconomics in deepened degree, its place and relations in science system, including laws and conditions of microeconomics
O2 – student knows the advanced methodology applied in economic sciences


	ET2A_W01 

ET2A_W01 

	Skills
	O3 – student is able to select and use methods and tools for analysis of economic problems in microeconomic scale
O4 – student is able to communicate and hold a discussion on specialist topics and promote economic knowledge
O5 – student is able to use specialist economic terminology on advanced level
	ET2A_U02

ET2A_U06 

ET2A_U07 

	Social
skills
	O6 – student is ready to promote economic knowledge
O7 – student is ready to function in market economy environment and promote as well as implement the idea of entrepreneurship

	ET2A_K01 ET2A_K02

	Methods to verify learning outcomes

Written exam
Evaluation of the class activity, participation in discussion, engagement
	Symbols of course verifying outcomes 
E1,E2,E3
E4,E5,E6,E7

	TEACHING CONTENTS
During classes the problems concerning managerial decision-making, methods and tools of microeconomic analysis supporting managerial decision-making, cost analysis as well as methods of profit-maximizing in a company will be discussed. The structures and theoretical concepts of market in the aspect of optimizing decision-making in a company (determinants of structure and concentration and business environment) and, on their basis, determinants of production and price decisions in case of applying special pricing practices (economic agreements) will be presented.

	The course completion methods and criteria 

Exam
Practical classes grade
	Percentage of a final grade

100%
100%

	LITERATURE REFERENCE
1. Marks Stephen G., Samuelson William F. (2009): Managerial economics, JOHN WILEY & SONS LTD; 6th International student edition.
2. Froeb Luke M., McCann Brian T. (2015): Managerial economics, Cengage Learning.
3. [bookmark: _GoBack]Wilkinson Nick (2005): Managerial economics. A problem-solving approach, Cambridge.
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SYL L ABUS    

Name of  the  course   ( as specified in the approved curriculum )   Managerial economics  Number of  ECTS   C redits   4  

Name of  the  course   in Polish   Ekonomia menedżerska  

Unit providing the  course   (Department/Institute)   Department of  Economi cs  

Course  co - ordinator   Dr  Joanna Smoluk - Sikorska  

Field of study   Agri - Food Economics and Trade  Level   Master level  Profile   Genaral academic  Semester   I  

Scope    -  T hesis   specialisatio   -   

TYPE OF CLASSES   AND COURSE LOAD   ( lectures and self - learning of the student )  

Mode of studies: full - time  Mode of studies:  part - time  

-   l ectures  15  -   lectures    

-   p ractical classes  15  -   practical classes   

-   con tact hours  15  -   

-   -   

-     -   

-   Self -   learning  45    

Total number of hours :  75  Total number of hours :   

OBJECTIVE OF THE COURSE   The aim of the course is to familiarise students with methods and tools of microecono mic analysis supporting choice  of optimal decision. The purpose is also gaining of ability of use of such tools as optimisation methods in decision - making as well as solving managerial problems.  

TEACHING METHODS   Lecture with multimedia presentation, practical classes, case studies, teamwork  

Course learning outcomes  The reference to  field of  study  outcomes  

Knowledge  O 1   –   student knows microeconomics in deepened degree, its place and relations in science  system, including laws and conditions of microeconomics   O 2   –   student knows the advanced methodology applied in economic sciences      ET2A_W01      ET2A_W01   

Skills  O 3  –   student is able to select and use methods and tools for analysis of economic problems  in microeconomic scale   O 4  –   student is able to communicate and hold a discussion on specialist topics and promote  economic knowledge   O 5  –   student is able to use specialist economic terminology on advanced level  ET2A_U02     ET2A_U06      ET2A_U07   

Social   skills  O 6  –   student is ready to promote economic knowledge   O 7  –   student is rea dy to function in market economy environment and promote as well as  implement the   idea of entrepreneurship    ET2A_K01   ET2A_K02  

Methods to verify learning outcomes     Written exam   Evaluation of the class activity, participation in discussion, engagement  Symbols   of  co urse ver ifyi ng   outcomes     E1,E2,E3   E4,E5,E6,E7  

TEACHING CONTENT S   During classes the problems concerning managerial decision - making, methods   and tools of microeconomic analysis  supporting managerial decision - making, cost analysis as well as methods of profit - maximizing in a company will be  discussed. The structures and theoretical concepts of market in the aspect of optimizing decision - making  in a  company (determinants of structure and concentration and business environment) and ,   on their basis ,   determinants of  production and price decisions in case of applying special pricing practices (economic agreements)   will be presen t e d .  

T he course completion   methods   and criteria      Exam   Practical classes  grade  Percent age   of a  final grade     10 0%   100%  

